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AQUATIC ADVENTURE PARK



Welcome. 



Welcome. 

Tonight:
1. Hello
2. Explore the Site
3. Explore the Idea
4. Preliminary 

Concepts
5. Next Steps
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Locate



Parcel ID 01.20.04

Property Address 3196 VANOCKER CANYON RD

Sec/Twp/Rng STURGIS

Brief Tax Description 15-5-5 LOT 4, E2SW S RR RW

(Note: Not to be used on legal 
documents)

Comments 77 AC

Class EXEMPT

Tax District CS461

Gross Acres 0.00

$/Acre N/A

70.8 ac

PARK: WEST END
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PARK: 12+ ACRES OF PARCEL
CONTAINS COMMERCIAL 

COMPONENT





BEACON FLOOD PLAIN INFORMATION



FEMA

LOMAR Required
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Looking East



Looking NortheastBear Butte



Looking North



Looking West



Looking South

<Vanocker Canyon





Ground View



Ground View

North End

South End



Ground View - Interstate



Ground View - Interstate



Ground View - Interstate





Railroad berm catches water

North Subdivision Entrance

Housing Pad

Floodway/Floodplain

Housing Pad or Park.

Housing Pad

Berm Maintains Separate 
Watersheds

ISSUES
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Aquatic Recreation Feature
2-3 Acre Water Body

Key Points:
• Filled constantly to level
• Completely lined
• Occasionally drained for maintenance
• There are fish and plants
• Designed to receive minimal overland flow
• Built to specification for active recreation
• Passive recreation features built in
• No lifeguard when active recreation closed

Concept Approach
ELEMENTS OF THE PROGRAM

WATER



• Design pathways that promote traffic patterns and minimize access points so 
various recreation features can be turned on or off (activated or deactivated) 
as needed.

• Intuitive design allows for easy navigation of the site and clear access points 
for each feature.

• Provide accessibility for everyone.

• The waterfront is the primary attraction in the summer months, so visibility of 
those features is vital since the features sell themselves.

• In the shoulder season, the waterfront is deactivated, and other areas of the 
park become focal points while the water serves as a backdrop. 

Concept Approach
Site Management



Concept 
Approach 
DESIGN TRAFFIC 
FLOW



Concept Approach
Site Operations
• In the summer months the site is an attraction for tourists and a place for locals 

to play as well.

• This presents an opportunity to allow free entry for the Upper Park amenities 
and activate Pay to Play for the Lower Park items.

• All guests have free access to the Upper Park.

• Non-residents pay a fee for beach access and secondary gate items are charged 
as an upgraded admission or ala carte.

• Residents pay a discounted fee or membership for access to the Lower Park and 
also may receive discounted rates for secondary gate attractions.



Beach Pass or Membership 
+ Pay to Play Attractions

Upper Park Amenities

Free access 

Beach and Waterfront Pass

Seasonal Fee Area (Lower 

Park)

Secondary Gate Items

Pay to Play

• Splashpad

• Playground

• Shelters

• Walking Trails

• Shade Structures

• Amphitheater

• Concessions 

• Restrooms

• Splashpad

• Beach Access

• Swim Zones

• Sand Play 

• Lifeguard

• Wibit Sports Park

• Pedal Boats 

• Zoom Floom

• Play Peninsula Tower

• SUP’s

• Miniature Golf

• Umbrella and chairs



Commercial 
4-8+ Commercial Spaces

Key Points:
• 30’x60’ to much larger
• Commercial activates park
• Eyes on the park
• Constant activity
• Financial backbone of the TID
• Reinforce key aspects of the park

COMMERCIAL

Concept Approach
ELEMENTS OF THE PROGRAM



Parking
100-200 Commercial
100-200 Park

Code:
• Establishments for sale and consumption, on the premises, of beverages, 

food or refreshment. One (1) per each employee, plus one (1) per two 
hundred (200) square feet of usable floor space. 

• Commercial recreation uses. One (1) per three (3) patrons, based on the 
design capacity of the facility. 

• Retail stores. One (1) per two hundred (200) square feet of retail floor 
space, plus one (1) per employee. 

• Shopping Centers There shall be a ratio of four (4) square feet of parking 
(including driveways required for ingress and egress and circulation ) to 
each one (1) square foot of store area. 

• Swimming Pools One (1) per thirty (30) square feet of water area. 

Key Points:
• Overflow options should be considered (busing)

PARKINGConcept 
Approach

ELEMENTS OF THE PROGRAM



Park Amenities
Plan for flexibility and growth

Key Points:
• Balance initial budget
• Phased development for some features
• Special type of park – high use means higher maintenance

Park 
Amenities

Concept Approach
ELEMENTS OF THE PROGRAM



Park Amenity: Ride Center
Plan for connectivity

Key Points:
• Year-round attraction
• Commercial connectivity
• Needs train connectivity within town
• Connect to Vanocker Canyon Trail Network
• Features within park

Concept Approach
ELEMENTS OF THE PROGRAM

Park 
Amenities



Program Summary

Aquatic Recreation Feature
2-3 Acres

Commercial 
4-8+ Commercial Spaces

Parking
100-200 Commercial
100-200 Park

Park Amenities
Plan for flexibility and growth

Concept Approach
Program

Park 
Amenities

WATER

PARKING

COMMERCIAL



Concept Approach
Where’s the water?
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Concept Approach
Where’s the commercial?
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CONCEPTS – OVERALL ARRANGEMENT

A B C
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CONCEPTS – MAJOR OPPORTUNITIES WITH EACH

A B C



CONCEPTS – MAJOR ISSUES WITH EACH

A B C



CONCEPTS – WATER SIZE

A B C



CONCEPTS – COMMERCIAL SIZE

A B C



CONCEPTS – EARTHWORK

A B C



CONCEPTS – PAVEMENT – ASPHALT 

A B C



CONCEPTS – PARK AMENITIES

A B C



CONCEPTS – PRELIMINARY RECOMMENDATION

A B C



• Council Review

• Public Input

• Comment Cards

• Concept Selection

• Final Detailed Concept

• Then . . . 
• Construction Documents

• Bidding

• Construction

• Swimming
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